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Outline 
 

1. What is corruption landscape in Asia? 

 

 

2. What is the ethical dilemma 
international companies are facing? 

 

 

3. How does companies respond?   
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 1. What is corruption 
landscape in Asia? 
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Corruption Perceptions Index  
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TI Global Corruption Barometer 2013 
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TI Global Corruption Barometer 2013 

 

 

 

 

6 

COUNTRY 
EDUCATIO
N 

JUDICIARY 

MEDIC
AL AND 
HEALT
H 

POLICE 

REGISTRY 
AND 
PERMIT 
SERVICES 

UTILITIES TAX 
LAND 
SERVICES 

SEA 14% 29% 13% 43% 21% 7% 6% 23% 

Cambodia 30% 65% 38% 65% 62% 28% 18% 57% 

Indonesia 21% 66% 12% 75% 37% 4% 6% 32% 

Malaysia 3% 8% 1% 12% 2% 2% 0% 0% 

Philippines 6% 10% 4% 19% 14% 5% 7% 11% 

Thailand 9% 14% 2% 37% 4% 2% 3% 19% 

Vietnam 15% 14% 22% 48% 9% 0% 5% 21% 

         % of people in South East Asia that have paid a bribe to each service  



Why does corruption happen? 

• Increased in wealth in the emerging high-growth 

economies  

 

• Different cultural attitudes toward fraud and 

corruption 

 

• Fewer regulations 

 

• Less-consistent enforcement of those regulations 
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 2.  What is ethical dilemma 
international companies are 

facing ? 
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Greater pressure than ever….  

• Companies’ home governments through anti-

bribery legislation( US, UK, Canada, Australia, 

Germany, etc.) 

 

• Companies’ own home country boards and 

executives 

 

• Watchfulness of media and society 

 

 Help push foreign companies in the right direction! 
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…vs business practices in Asia 
• Bribery is: 

─ A way of life 

─ A way of doing business 

─ A way out to solve problem or get business 
done 

 

• Culture does come into play: 

─ Nepotism “One mandarin benefits the 
whole clan” 

─ Gift giving 

But when is a mooncake a bribe?  
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 3. What is companies’ 
attitude to bribery?  
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No country is totally clean 
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and sector matters 
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Evidence of unfair competition  
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Companies have been doing 

lots, but more could be done… 
Internal 
• Put PRINCIPLES into PRACTICE 

─ Disconnect between what HQs believe and what actually happens in 
remote foreign offices 

 

• ADAPT compliance and ethical policy and procedures to  
destination country culture, but NOT COMPROMISE 

 

External (supplier, client, partner) 
• Risk assessment – “KNOW YOUR BUSINESS PARTNERS” 

• Look for partners who share the same values 

 

Collective action 
• Emerging trend of COLLECTIVE BUSINESS INTEGRITY initiatives 

(principle based initiative, integrity pact, certifying business 
coalition, etc.)  
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It is easy to say, but not 
easy to do… 
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Thank you ! 
Lien Nguyen, Governance Adviser 

DFID Vietnam 

E-mail: nk-lien@dfid.gov.uk 
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